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ABOUT NEW MEDIA WORDS 

 

 
New Media Words is an SEO Content Writing and Distribution Firm that specializes in 

organic search.  

 

Since 2007, we’ve written thousands of SEO articles, blog posts, press releases and other 

types of traffic-generating content.  

 

Our client base runs the gamut from independent affiliate marketers and website owners, 

to full-service internet marketing and advertising firms. What they all have in common is 

a need for great content that drives traffic.  

 

We provide that.  

 

 

Client Testimonial 

 

25% Surge in Traffic in One Month! 

 

 

 

 

 

 

 

 

 

 

 

 

Tripled Site Traffic in 90 Days! 

 

In another instance, New Media Words played a key role in writing content for a three-

year-old legal services resource site. The site tripled its traffic in a 90-day span with the 

addition of this new content.  

 

It’s but another example of how specific, well-written content that is informative and 

engaging is a major factor in SEO success. 

 
 

 “With New Media Words’ SEO copywriting 

services, we recently increased traffic for a new 

home improvement client's website by 25% in our 

first month of managing their account when it had 

previously been stagnant for almost a year. 

 
Jon Payne 

Ephricon Web Marketing 
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How to Repurpose Content to Double, Triple or Quadruple Your Web Traffic & 

Sales 

 

As an SEO writing company, many clients hire us to write blog posts, SEO articles, SEO 

press releases and other types of SEO content. Most upload the content we produce to 

their websites and blogs – and then promptly forget about it. 

 

But, you can get so much more out of your content. That’s why I call New Media Words 

an SEO writing and distribution company, for distributing content is every bit as 

important as having it written.  

 

Why go half way with this investment when going just a little further can exponentially 

increase your return? To this end, following is how to repurpose almost any piece of 

content you produce and double, triple or even quadruple your website traffic – and sales. 

 

 

3 Easy Steps to Repurposing Your Content 
 

To illustrate how easy it is to repurpose content, I’m going 

to use an actual example from a niche real estate website I 

publish. 

 

Step #1: Create Foundational Content 

 

The April 19
th

 post on ForeclosureBusinessNews.com 

(http://bit.ly/c6wlOk) is long – over 1,100 words. It’s meant 

to be, because it’s foundational content.  

 

As we state here at New Media Words, foundational content 

is unique, in-depth content that should only be found on 

your site. 

 

 

Step #2: Create a Version to Distribute to Free Article Directories 

 
From your long foundational content article, write two more unique articles. See the 

version of the aforementioned ForeclosureBusinessNews.com article that I posted to 

IdeaMarketers.com, a free article directory, at http://bit.ly/bFM7wh. 

 

FYI, the shorter articles you create should be at least 400 words. Why 400? Because 

you’re going to use one to distribute to free article directories, and the other to distribute 

via other channels, which will be discussed in Step #3.  

 

Most free article directories and other types of sites require articles to be at least 400 

words. 
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Why Distribute Content to Free Article Directories? 
 

Quite frankly because they drive traffic by exposing your content to a wide audience. 

Newsletter publishers, bloggers, niche websites, newspapers and other publishers sign up 

to receive content from free article directories.  

 

When they publish this content, your company is exposed to their readers.  It’s not 

uncommon for an article to be republished hundreds of times – over many different years. 

Think how this can benefit your company. 

 

New Media Words also distributes content to hundreds of outlets – with just one click -- 

via http://ContentCrooner.com, an article marketing distribution service. This is, after all, 

the whole purpose of article marketing. 

 

Learn more about article marketing at http://newmediawords.biz/article-submission.htm. 

 

 

Step #3: Create a Unique Version to Distribute to “Search Engine Juice” Sites 

 
The second, shorter unique article you write should be distributed to what I call “search 

engine juice sites.” What are these? 

 

Why Produce Content for Sites Like eHow, HubPages, 

AssociatedContent, et al 

 
These are sites like: 

 

Hubpages.com; 

 

AssociatedContent.com; 

 

eHow.com; 

 

Helium.com; and  

 

Examiner.com.  

 

There are many, many more. All of these sites get great search engine juice because 

they’re updated so frequently.  

 

FYI, see the Florida foreclosure HubPages article at http://bit.ly/9gBthH. It’s the same 

content as the article posted to IdeaMarketers.com, but it’s rewritten to be unique content. 

 

To explain why the aforementioned sites get such great search engine juice, every time a 

writer uploads an article, it’s considered an “update” to that particular site.  
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The more frequently a site is updated, the more frequently it’s crawled by search engines.  

 

The more frequently a site is crawled by search engines, the faster content that’s 

been submitted can show up in SERP (search engine results pages) results. 

 
You can literally upload content at 3 pm to one of 

these sites and it can start showing up in search results 

an hour or two later. This is invaluable if you’re trying 

to get more search engine traffic and sales. 

 

This is why, by the way, you’ll see so many results on 

the first page of Google from sites like HubPages, 

eHow, AssociatedContent and Helium.  

 

They get great search engine juice.  

 

Because sites like these sites reward unique content 

(although some allow you to upload duplicate content as well), I write a unique version of 

my “article marketing” article to post to a site of my choice like this as well. 

 

FYI, I sometimes upload unique and duplicate content to these sites. For example, I write 

for Hubpages.com, AssociatedContent.com and Examiner.com. 

 

Of the 146 articles/hubs (at the time of this writing) I have at Hubpages.com, only two 

are duplicate content. The rest are unique.  

 

On AssociatedContent.com, of the 700+ articles I have there, approximately a third is 

duplicate content. 

 

So while many new freelance writers produce content for sites like these because of the 

money they can make from them, experienced SEO writers know that the real value of 

writing for sites like these is the traffic it can send to a main site.  

 

 

For Your Content to Be King It Must Be Spread 

Throughout the Kingdom 

 
The bottom line is while SEO content is king, if it’s locked 

behind palace doors (ie, just on your website), your subjects 

(customers) won’t get the full benefit of it. 

 

So when you make the decision to invest in content, go all 

out and get the biggest bang for your buck.  
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Learn how to produce SEO content that sells. Get How to Write SEO Copy That Sells: 

An SEO Copywriting Training Manual for Small Business. Find details on the home page 

of http://NewMediaWords.biz.  

 

Best of luck with your SEO content marketing! 

 

Sincerely, 

 
Yuwanda Black 

SEO Content Manager 

New Media Words 

 

Contact Us 
New Media Words 

An SEO Writing & Distribution Firm 

info@NewMediaWords.biz  

http://NewMediaWords.biz 

P.S.: Get Continuous Traffic with our "Quick Start, Flood the Web" Article 

Submission Package. Full details at http://bit.ly/acqMjP.  
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Ms. Black also publishes http://InkwellEditorial.com, the #1 site on 

the web for info on how to start a freelance writing career. In 
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